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The Largest International Multi-Industry
B2B Exhibition for the Textile and Apparel
Industry in Russia and the CIS Countries

378 200

industry professionals have
visited INTERFABRIC since

the start of the exhibition



to bring together manufacturers, suppliers and
experts to showcase cutting-edge solutions,
exchange experience and shape the future of
stronger international trade cooperation.

From raw materials and From designers and From trims and
machinery to a finished entrepreneurs to accessories to creative
collection industrial giants industries and digital

solutions



INTERFABRIC

KEY FIGURES®

15 000 sgm

of exhibition space

415

exhibitors

179

business programme speakers

* based on the audit results of INTERFABRIC.Spring 2026

13 889

visitors from 28 countries and 78 regions of Russia

40%

international exhibitors

78%

exhibitors would attend again

41

business programme events

23%

new exhibitors

76%

Would recommend the exhibition to partners
& peers



INTERFABRIC
Visitor profile*

* based on the audit results of INTERFABRIC.Spring 2026

Influence on purchasing 97%
decisions

came with professional interest

Final decision-makers Influence decisions —_

63%

plan to make purchases after the exhibition

39%

Advisory role new visitors

Target audience:

Textile manufacturers

Agents & Trading Companies
Wholesalers / Distributors

Chain & Independent Retail / Showrooms
HoReCa

Contract Manufacturing

Online Stores / E-commerce

Trade Associations

Designers (Fashion & Interiors)

Research Institutes & Textile Universities

Media




INTERFABRIC

. Visitor profile*
Cou ntrl eS Federal retail chains
Represented

oo COzZY HOME Sportmaster
- 4 : I I Snow Queen STOCKMANN
Bangladesh Belarus China India Italy Magnit Cashmere and Silk
Lemana PRO Azbuka Vkusa
s [ ke

Russia South Korea  Tajikistan  Turkiye  Uzbekistan Specialized retail Marketplaces
PlayToday Askona Yandex Market
ORMATEK Adagio Lamoda
MOON divan.ru Wildberries
Malina Bonita O'STIN MegaMarket

12 storeez OZON




—cross-section of the
entire industry on one floor, a unified
ecosystem for business: from idea to
finished product

Another step forward Face-to-face meetings with decision-makers, insights lons, key themes and
for your business and best practices from industry leaders exhibition sections >



INTERFABRIC

Salons, key themes and exhibition sections

Fabric

Fabrics, knitted fabrics, yarn,
accessories

TechTextile

Kids

Technical textiles and nonwoven
materials, textile raw materials,
dyes. Workwear for government
procurement

HomeTextile

Z INTERFABRIC

Textiles for bedroom, dining room,
kitchen, bathroom, HoReCa, carpets,
curtains, blinds

Creative

From sketch to brand: digital
design, storytelling, promotion tools

Children's, teen and school clothing,
children's underwear

Fashion

Clothing: casual, evening, homewear,
beachwear, headwear, footwear,
accessories, leather and fur products

TechMach

Equipment: sewing, printing,
cutting, finishing, embroidery, etc.



HEART OF THE INDUSTRY. WHERE YOUR COLLECTIONS BEGIN

The leading platform for

garment manufacturers, technologists

and businesses

01 02

Exclusives Materials

Preview of future season Trend textures, innovative
collections compositions, sustainable

solutions

03

Direct contracts

With manufacturers from Belarus,
Bangladesh, India, Italy, China,
Russia, Turkiye, Tajikistan,

Uzbekistan, South Korea

YOUR BENEFITS: Reliable supply chain and materials that ensure

next-season sales




MARKETING RESEARCH RESULTS

Product interest

*
Respondents could choose multiple options

Fabrics for clothing production 81% _

Knitted fabrics 48%
Accessories, finishing materials 44%
Membrane fabrics 27%
Yarn and threads 23%
Leather, fur, embroidery 20%

%
Source: this research was conducted based on responses given by visitors during online registration



SOLUTIONS FOR ANY CHALLENGE

Specialised materials for industry, agriculture,
construction and government

01 02 03

Workwear Technical Specialised
fabrics materials

for public and commercial
contracts for the agriculture and High-strength and protective

manufacturing materials

YOUR BENEFITS:
Access to government procurement and industrial cooperation




MARKETING RESEARCH RESULTS

Product interest

*
Respondents could choose multiple options

Nonwoven Materials 42%
Textile Raw Materials & Dyes 34%
Yarns, Braids, Fibers & Reinforcement 29%
Threads

Textile-Based Composites & Geosynthetic 26%
Materials

Medical Textiles 25%
Thermal Insulation Materials 17%

Furniture Fillings & Upholstery Materials ~ 16%

%
Source: this research was conducted based on responses given by visitors during online registration



INDUSTRY TECHNOLOGICAL SOVEREIGNTY

Automation and efficiency solutions for
apparel industry

01 02 03

Equipment Printing Automation
technologies Solutions

Modern sewing and textile
equipment Digital printing and decoration Solutions for optimizing production

technologies lines and enhancing efficiency in the

textile and apparel industry

YOUR BENEFITS:
Lower costs and production modernisation




MARKETING RESEARCH RESULTS

Product interest

*
Respondents could choose multiple options

%
Source: this research was conducted based on responses given by visitors during online registration



B2B PLATFORM FOR FINISHED SOLUTIONS

For retailers & buyers. Where consumer
style takes shape.

01 02 03

Apparel Outdoor & Footwear &
Activewear accessories

clothing, lingerie, loungewear sports & travel gear, footwear, leather accessories,
& beachwear, wedding wear headwear, leather & fur showrooms, bags, belts, jewellery,

& accessories goods services

YOUR BENEFITS:
A ready-made assortment for offline stores and marketplaces




MARKETING RESEARCH RESULTS

Product interest

Apparel

Lingerie, Loungewear & Beachwear
Headwear & Accessories

Leather & Fur Goods / Leather Accessories

Footwear

Sports & Travel Gear

Showrooms
Bridal Wear & Accessories

Services

g online registration




SAFETY & STYLE

Full range of goods for kids and parents

01 02 03

Products for Teenage Maternity lines
newborns (0+) collections, school
uniform

YOUR BENEFITS:
A market segment that matters. Investing in the future.




MARKETING RESEARCH RESULTS

Product interest

s during online registration




HOME AMBIENCE. INTERIOR SOLUTIONS

The home comfort and interior
décor market

01 02 03

Bedding, towels, Loungewear Decorative
blankets, accessories

bedspreads

YOUR BENEFITS: Capitalising on conscious consumption
and home improvement trends




MARKETING RESEARCH RESULTS

Product interest

s during online registration




FROM SKETCH TO BRAND. WHERE IDEAS TAKE SHAPE

Where design meets manufacturing

technology

01 02

Full cycle Creative
technologies

From sketch to batch
production — visualising the Creative shooting & digital

full cycle design technologies

YOUR BENEFITS:
Go-to-market & audience expansion tools

03

Storytelling

Storytelling, fashion brand

promotion tools




MARKETING RESEARCH RESULTS

Product interest

s during online registration




is a platform for dialogue
between business, government, and the
scientific community

A high-level discussion platform — dialogue The Russian economy development strategy The exhibition business

between business and government. and best practices from industry leaders Rreeionpgiichieadtitanels >
for industry solutions



Business program

The headquarter of industry
solutions

Key topics:

Government procurement — how to participate

Finance — foreign trade, international payments, soft loans
Resources — raw materials, technology, marketing support
Cooperation — competition and partnership

Logistics & workforce — closing the resource gaps

The business programme spanned 3 conference halls and the

plenary hall.




‘ ‘ Today, the apparel industry faces ambitious goals: from
strengthening technological sovereignty and deep localisation of
production chains to introducing innovation and training a new
generation of professionals. Interfabric has traditionally become a hub for
addressing these challenges — where the latest developments are
demonstrated and cooperation links between business, government and

the scientific community are forged. , ,

Minister of Industry and Trade of the Russian Federation

Anton Alikhanov

‘ ‘ The concept of an industry-wide exhibition and its format strike
a chord with both international and Russian colleagues. We have largely

achieved the goals we set for the development of Interfabric. The
exhibition was a success. , ,

President of the Russian Union of Textile and Apparel
Industry Entrepreneurs (SOUZLEGPROM) - the official
exhibition partner

Andrey Razbrodin






— Your full-year
business partner

Go-to-market & audience Creative tools for reaching new target audiences and
A Ry f What's in store for you? %
expansion tools expanding into new markets



INTERFABRIC

What's in store for you?

Analytics & Growth Trend Immersion Communication High-Status Events
Business scaling tools, case Guided exhibition tours, Networking at the Interfabric Award textile design
studies access to closed trend intersection of fashion, design ezl

Culture Code tea ceremonies,
zones and cultural initiatives o
cultural events of participating
countries
Trend Guide 2026 strategic tool from

Interfabric, TRND lab and BRND buro






INTERFABRIC

Reviews

«For our company, Interfabric is a traditional event and a must-have in our calendar. This
time, we saw immense interest in our products from buyers and garment manufacturers
from all over Russia and the CIS. People come with specific requests, and serious business
gets done. All scheduled meetings took place, and we secured a large pool of promising
leads. 1 definitely recommend participating to fellow manufacturers: here you find real
clients, real orders and an excellent working environment».

Shuyskie Sitsy (Ivanovo)

Anna Bogadelina, General Director

«We are long-time exhibitors here. For us this is a strategic event to present our new
collections of upholstery fabrics, decorative textiles, and traditional tapestries. We achieved
all our goals: the visitor dynamics are excellent and the professional level of the audience is
high. We secured high-quality contacts with both old friends and new buyers. This platform
gives a real boost to production development».

UZOR Weaving Factory (Leningrad Region)

Alexey Grunichev, Production Director

«This is our third time exhibiting here. For us, Interfabric is a key industry platform and a
reliable tool for driving sales. This season we successfully presented our new products,
strengthened relationships with partners and attracted new clients. The audience perfectly
matches our business profile and we plan to keep participating».

Lenta Cheboksary (Cheboksary)

Andrey Voronkov

«This season, our Agency organized a large-scale national pavilion, 'Made in Uzbekistan,' for the
first time, bringing together over 30 domestic textile and garment companies. Our goal to
showcase Uzbekistan's potential and find partners was 100% achieved. The professional audience
showed immense interest in our products. Interfabric is an effective platform that unlocks new
avenues for cooperation, helps build direct communications, and fosters joint ventures. We will
definitely be back in the autumn».

Agency for the Development of Light Industry under the Cabinet of Ministers of the Republic of
Uzbekistan (Uzbekistan)

Isfandierbek Gaparov

«Batur Group is a Turkish textile company headquartered in Istanbul, with a production factory in
Tekirdag and our own warehouse in Moscow, which has been operating for three years. We see
immense potential in the Russian market, particularly in the niches left vacant following the
embargo, and we aim to become one of the leading suppliers in the region. Despite some initial
challenges, we are very glad we decided to enter this market. For this exhibition, we have brought
unique new products, including the Ausho fabric, which is highly popular in Turkey and is currently
exclusive to our booth. Our manufacturing capacity allows us to produce 10~15 tons of this fabric
daily, and we are looking forward to actively expanding our client base in Moscow».

Batur (Turkey)

Adem Batur, President of the company

«The Interfabric exhibition served as an excellent debut platform for us. We successfully
showcased our manufacturing capabilities to the professional market, received valuable feedback
and strong interest from brands and wholesalers and held a number of promising negotiations.
Participation proved to be not just an image-building move, but a real tool for expanding our
partner network and driving sales».

Novye Gorizonty (Lugansk)

Andrey Kleymenov



LegpromMediaCentre — Your partner

all year round



Analytics &
Consulting

=  Industry data & research
=  Expert business development

advice

Certification &
Standardisation

= Production and product certification

= Compliance with market and
government procurement

requirements

Legprompark Creative
Cluster

= Fashion shows & presentations
= Sales & special projects
= Educational lectures &

workshops

Industry
Representation

= Advocacy through Soyuzlegprom
network

= Shaping the industry agenda

International
Development

= Business missions abroad

Participation in foreign
exhibitions and forums
= Support for entering new

markets

Comprehensive PR
Support

= Media coverage for exhibitors
= integration into industry news

cycles



INTERFABRIC

Contacts

Alena Kabardokova
Deputy
Exhibition Director

Elena Pishcheva
Exhibition
Director

Phone: +7 (495) 799-06-62
E-mail: pisheva@intertkan.ru

Phone: +7 (495) 799-06-63
E-mail: kabardokova@intertkan.ru

Lada Romanova

Deputy General Director for
International Relations

Phone : +7 (495) 968-67-27
+7 (985) 128-28-54
E-mail: romanova@souzlegprom.ru

Olga Korneva
Sales
Manager

Phone: +7 (495) 799-06-64
E-mail: korneva@intertkan.ru

Maria Pronina

Director
of the MODA Salon

Phone: +7 (495) 799-06-68
+7 (495) 280-15-53 ext.221
E-mail: moda@intertkan.ru

Michael Alexandrov
Director
of International Sales

Phone: +7 968 565-42-05
E-mail: m_alexandrov@intertkan.ru

Anton Prokopenko

Project Manager
of Techmash

Phone: +7 (495) 799-06-89
+7 903 597-11-78
E-mail: prokopenkoa@intertkan.ru



29 Sep-01 Oct

Organizer 2026

SOUZLEGPROM ADDRESS

SOUZLEGPROM
Malaya Semyonovskaya St., 3A,

Bldg. 11, Moscow, Russia,
personalized support tailored to your specific Interfabric.ru

You can rely on our experienced and dedicated

team of exhibition professionals, who will provide

needs.

We will be pleased to guide you through every

Contacts Social media: follow us

aspect of your participation in the exhibition.

We look forward to welcoming you as an exhibitor. info@intertkan.ru D

+7(495) 280-15-53
Join us!




